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Attitude & Behavior Conversion
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Demographic Geographic Current Elehavmr o . Desired Behavior ‘
« Teenager - Bangkok * Play online gambling in the website -Dc:ntplayanygarnbl\ng
* 12-30 years old online
* Middle income
Current Attitude Desired A
Psychographic Behavioral * Trust t!mt he will get wealthy from - Onli_ne gambling will
L . . . gambling cheating you
* Want to be rich in short time - play gambling sometime
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