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Senior Associate Professor University of Amsterdam, the Netherlands
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Session 1: Digital Transformation: Overview and Applications in the Service Sector
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Session 2: Data-driven Problem Solving
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INFORMATION THEORY

) Insight = Knowledge that
=Useful Information  can be used to improve

= Interpreted data* H decision-making
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Context Consequence Decision

* Information is equivecal and probabilistic

© Red & White Consulting Partners LLP, 2024
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Session 3: Using Data for Higher Customer Satisfaction
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Session 4: Data Collection in the Digital Age
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Session 5: Applications of Data Analytics and Data-driven Innovation in the Service Sector
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Opportunities for data analytics application mﬂ%"diﬂa‘vﬁmnmﬁLﬂi'lzﬁ{l'agalu%ﬂuﬁﬁﬂﬁn

nsUFulseUsEaun1salresgnAn (Customer experience optimisation): N153tATIEvayagElAT1LA
anaunsaseygeeulunszuiun1snie neluiiu Wy ssegiailunssey mstsedu Wsensm

durn deyawanlanunsailuldiieusulsassdnsam

- msFeansuuvdiuuanariuaunsalduda (Personalized Communication with Personal Devices):

'
= |

$udEnaunsnlinseidenaniste uasnginssuvesgnénileduausluslidu wastoiauefiaui
AseiuANLAeINTS Laglddeanisaunsaldudy wu Insdwnieds trensedugeniy wavain
ANuAITUSSUARugnen

- miaﬂmmg‘dLLuquﬁﬂiiumigammg}ﬂﬁﬂ (Monitor Customer Behavioural Patterns in relation to
Purchase): nsiAssidoyanisifuswdudn nsnbuaud wagnsindulateiiieriauidile
ngAnsuesgndn deyamdrdaunsaiilulilunisinnedud sonuuulusludu wosiaunndnsiost
Tl Tinssfupanudenisvegna

- TUsunsuauAnfvesgnan (Customer Loyalty Programmes): mﬁ,mmﬁﬁﬁagamﬁya CRIGERE

=% '

wazsagagnAlyl

ALY TEANEAMNSYaINveINITNeIY (Staff Productivity — Stock-taking, Account-keeping, PoS,

Payment, etc): mﬁLﬂi’]zﬁsﬁagamiv‘mmmaﬂwﬁm’m WU NIANISaRen N13YnUYT N1svNenniu

v v '

wazn135UtIsE RN WesryIafianusausuUsseansanld deyawmartanunsailuldlunisiineusy

Wi wazusuugsnssuumsieu iinanusings wazwiugn

N3AARINNTTNLUTBUAUAIAIARS (Inventory tumover monitoring): N1TILATIEVTYAN1IYIY Lile
Jostududmunadion nsdifnwn ndlvewusud Zara Nfdudledoeniisuvunadionegianedauduna

gNSNNNIANBENNT NIEAUANUFBINTVRIgNAUALYIITgNANSUINTaBNASY

NSANUATIA NG INUNTIUAININUTUIUALALNIY (Mall trafficrelated store leasing pricing model):
nsiaseideyauTuimauAuEIuvi A iWemnuasiandnunsuAeg1amuzan Sualy

Fuvsndinufuruess fnsiaelisandifiasnd

v
4 °

nsasrsszaunisalgaainiglustudn (nnovative In-store Experience): n153lAs gty atieinun

q
v

Usraumsaimstautenwdaniuy wardiauls wu msldwaluladiaiionuass (VR) wsen1suiauaduni

v

WUU interactive Asgalignanldinamnudunigluiium uaznsedunisdnaulate

Hospitality Automation

nsldszuudnludflugsiauinis (Hospitality Automation) wanefis nisimalulaguuszyndldiiiovinausigeg

TngdnluiRununnmsvinlaeuyed Gaheiinussansnm ansunuy wazuulsadssaunisalvesgnen malulad

sruvanludAivainuanelssiam anunsaihluussendldlugsiauimslavanesu

MssAITIeaIumMenaINInTTlaTinseile @UUUTUURN a.A. 2562) i 8 ved 14

FIURIIUT T TENINUSUNA F01TUAUNANENUAITIF



Session 6: Creating Questionnaires to Enhance Customer Satisfaction
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Session 7: Al and Data-related technologies
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) T é e State: amuzﬂﬂaﬁu%aﬂ Environment
Interpretem < e Reward: 3197a% Agent lasudmsumsnseii
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ML vs. Deep Learning
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FWsUsEIAAEMIUNMITILUNUSELIAN (Estimation Methodologies for Classification)
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Session 8: Visual Analytics and Visual Vocabulary
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DATA VISUALISATION - KEY POINTS TO NOTE
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VISUAL VOCABULARY
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Deviation Correlation Ranking Distribution
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Vocabula ry Emphasise « Relationship Use where an item’s Highlights the
Variations (+/-) between two or position in an uniformity or
Show negative or more variables ordered list equality of the data
positive sentiment * ltis not causal Highlight point of
interest

Change Over Time Magnitude Parts-to-Whole Spatial

Emphasise the Show size Breaks down a Portrays Shows volumes or
changing trend comparisons single entity down geographical intensity of
Timing is important Relative or to its component patterns in data movement
to the context calculated rate element Precise locations Between two

are required conditions

dauil 2 Uslewiléfuuaznisvenenainnisidniulasenis
Tsaspydselowiilduannadrsniasing Tnsuvaiy

" Uszlpwisonuie
If3eusiferiumeluladidva nsdsussinslugmaluladlvig msususdmivesdns
A1agsAa Iifiudiegrsnsusuldinalulad ndesiests 4 unldlusu thanudmaia
TWsunsuanuU3uld uarwddgiidoasdoundeuuazSoudmaluladlusunsulmain ns
AasziveyaiinnudAgydenisldeu

= Yszlovurenilsnunudanna
deusuldlunsvhssanu msldnnedensising q Wedeuwnunsussenededdnus

" Aonssumsvereradildduiunsnelussezinan 60 futfunniuaavhevedlasinis

Ingagusieazidenianssy wisnnmsznau uasluasioqsmnanssy

MssAITIeaIumMenaINInTTlaTinseile @UUUTUURN a.A. 2562) wih 14 ve9 14
FIURIIUT T TENINUSUNA F01TUAUNANENUAITIF



